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ENGLISH LOGO - VERTICAL

+MB

First Nations
FINANCIAL
MANAGEMENT
BOARD
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CLEAR SPACE & MIMINUM SIZE

A minimum clearance space from any other graphics, text and/or design elements

has been set in order to ensure legibility and integrity of the logo.

M8

The letter “F” will be used as the First Nations
measurement unit for the logo FINANCIAL

margins. MANAGEMENT
MANAG EM ENT\ L - — — 1
| 1" (96 pixels)

FINANCIAL = | BOARD
BOARD = |

. __First Nations
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ENGLISH LOGO VERSIONS - VERTICAL

Logos are provided in three variations to accommodate various usage needs.

Whenever possible, the logos should be printed in full-colour versions.

MB

First Nations
FINANCIAL
MANAGEMENT
BOARD

Colour

FMB - BRAND GUIDE

First Nations
FINANCIAL
MANAGEMENT
BOARD

Black

First Nations

FINANCIAL
MANAGEMENT
BOARD

Reverse - White
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FRENCH LOGO VERSIONS - VERTICAL

The French logo has the same composition as the English. Same rules regarding

the clear space and minimum size apply.

M8

CONSEIL

DE GESTION
FINANCIERE des
Premieres Nations

Colour

FMB - BRAND GUIDE

CONSEIL

DE GESTION
FINANCIERE des
Premieres Nations

Black

CONSEIL

DE GESTION
FINANCIERE des
Premieres Nations

Reverse - White
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ENGLISH LOGO - HORIZONTAL
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CLEAR SPACE & MIMINUM SIZE

A minimum clearance space from any other graphics, text and/or design elements

has been set in order to ensure legibility and the integrity of the logo.

B First Nations T W T o The letter “F” will be used
FINANCIAL [ : as the measurement unit for
MANAGEMENT\ : the logo margins.
BOARD | w

e _WONMIN - _ _ | _ _

First Nations
FINANCIAL
MANAGEMENT
BOARD

2.5”7 (240 pixels)
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ENGLISH LOGO VERSIONS - HORIZONTAL

First Nations First Nations
FINANCIAL FINANCIAL
MANAGEMENT MANAGEMENT
BOARD BOARD

Colour

Black

First Nations
FINANCIAL
MANAGEMENT
BOARD

Reverse - White
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FRENCH LOGO VERSIONS - HORIZONTAL

The French logo has the same composition as the English. Same rules regarding

the clear space and minimum size apply.

CONSEIL CONSEIL

DE GESTION DE GESTION
FINANCIERE des FINANCIERE des
Premieres Nations Premieres Nations

Colour

Black

CONSEIL

DE GESTION
FINANCIERE des
Premieres Nations

Reverse - White
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BILINGUAL LOGO

FMB - BRAND GUIDE
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FINANCIAL
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CLEAR SPACE & MIMINUM SIZE

A minimum clearance space from any other graphics, text and/or design elements

has been set in order to ensure legibility and the integrity of the logo.

First Nations CONSEIL : T T Theletter “F” will be used
FINANCIAL DE GESTIPN I : as the measurement unit for
MANAGEMENT FINANCIERE des : | .

BOARD Premiéres Nations | the logo margins.

First Nations CONSEIL
FINANCIAL DE GESTION
MANAGEMENT | FINANCIERE des
BOARD Premiéres Nations

3”7 (288 pixels)
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BILINGUAL LOGO OPTIONS

Colour

FMB - BRAND GUIDE

First Nations
FINANCIAL
MANAGEMENT
BOARD

CONSEIL

DE GESTION
FINANCIERE des
Premieres Nations

Black

Reverse - White

First Nations
FINANCIAL
MANAGEMENT
BOARD

First Nations
FINANCIAL
MANAGEMENT

BOARD
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DE GESTION
FINANCIERE des
Premiéres Nations
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LOGO VIOLATIONS

Below are some (but not limited to) examples of incorrect logo usage.

-Me

First Nations
FINANCIAL
MANAGEMENT
BOARD

Do not stretch or expand
the logo.

\
First Nac\ A%
F:FA?AG‘MENT
BOARD

Do not rotate or skew
the logo.

FMB - BRAND GUIDE

FMe

First Nations
FINANCIAL
MANAGEMENT
BOARD

Do not change the

original colours of the logo.

M8

First Nations
FINANCIAL
MANAGEMENT
BOARD

Do not change the font
used in the logo.

M

ayvod

INIWIDVNVW
IVIDONVNIL
suolleN 1sdi4

Do not change the lockup

or composition of the logo.

First Nations
FINANCIAL
MANAGEMENT
BOARD

Do not add any special
effects to the logo.
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LOGO USAGE

Be mindful when picking which version of the logo to use. Ensure that the version of the logo fits

well with the collateral it is going on. For example, for an object like a pen, the horizontal would be Financial

more suitable because the surface is wider. P', .
annin

beyond the
7th generatjon

-

Y
V.
|

Financial Planning beyond the 7th generation

M8

Our mission is to provide the tools and guidance that will instill First Nations

First Nati
F M B F;Ekrigﬂrl‘.s confidence in First Nations' financial administration and reporting FINANCIAL
rOANRp EMENT systems to support economic and community development. aAc::lRADGEMENT
The horizontal version is used in this example ad design because the The vertical version is used
height of the space on the bottom is very small. in this example due to the

narrow format.
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PRIMARY TYPEFACE: AGENDA

The brand typeface is Agenda, a fresh humanist sans THIN AaBbCcDdEe FngH Al i)] Kkl
serif typeface known for its distinctive and carefully 1234567890.,1?/ O D*
crafted detailed letterforms. Agenda comes in a wide Y
range of weights and styles, allowing flexibility in LIGHT AaBbCcDdEe FngH hi iJj KkLI
design and composition. 1234567890. !?/0[]*
REGULAR AaBbCcDdEeFfGgHhli)jKkLI
1234567890.,12/()[]*
ITALIC AaBbCcDdEeFfGgHhliJjKkLI
1234567890.,12/()[]*
SEMIBOLD AaBbCcDdEeFfGgHhli)jKkLI
1234567890.,17/()[]*
SEMIBOLD ITALIC AaBbCcDdEeFfGgHhliJjKkLI
1234567890.,12/()[]*
BOLD AaBbCcDdEeFfGgHhli)jKkLI

1234567890.,'?/()[1*

BOLD ITALIC AaBbCcDdEeFfGgHhli)jKkLI
1234567890.,2/()[]*

FMB - BRAND GUIDE SECTION 02: TYPOGRAPHY | 18




SECONDARY & WEB FONT: ARIAL

In cases where the primary font is not available,
Arial should be used.

FMB - BRAND GUIDE

REGULAR

ITALIC

BOLD

BOLD ITALIC

AaBbCcDdEeFfGgHhIiJjKkLI
1234567890.,12/()[]*

AaBbCcDdEeFfGgHhIiJiKKLI
1234567890.,12/()[]*

AaBbCcDdEeFfGgHhIiJjKkLI
1234567890.,12/()[]*

AaBbCcDdEeFfGgHhliJjKkLI
1234567890.,12/()[]*
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COLOURS

FMB's colours are red, black, yellow and white. The colour
palette can be used across all printed and electronic (web/
email) communications — available in PMS (Pantone/spot
colour), CMYK (four-colour process printing) and HEX
(websafe colour) reference numbers. RGB can be used for
Word and PowerPoint applications. Please follow this legend
to ensure the best use of colour in any medium.

e  Pantone Coated (PMS C): Print materials
on coated stock.
e CMYK: Print materials on 4 colour process.

e RGB: Computer and monitor display.
e HEX#: CSS colour code.

YELLOW
PMS 7406C

CMYK: 6, 22,100,0
RGB: 245,196, 0
HEX#: F5C400

RED
PMS 186C

CMYK: 12,100, 91, 3
RGB: 207, 10, 44
HEX#: CFOA2C

BLACK 100%
CMYK: 0, 0, 0,100
RGB: 0, 0, 0
HEX#: 000000

WHITE
CMYK: 0,0, 0,0
RGB: 255, 255, 255
HEX#: FFFFFF
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DOUBLE-SIDED BUSINESS CARD
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LETTERHEAD

First Nations ‘CONSEIL
FINANCIAL DE GESTION
MANAGEMENT | FINANCIERE des
BOARD Premiéres Nations

Dear Mr. Lorem Ipsum,

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et
dolore magna aliqua. Pretium viverra suspendisse potenti nullam ac tortor vitae purus. Sed faucibus turpis
in eu mi. Vestibulum morbi blandit cursus risus. Tincidunt praesent semper feugiat nibh. Aliquam ut
porttitor leo a diam sollicitudin. Ut tortor pretium viverra suspendisse. Congue nisi vitae suscipit tellus
mauris a diam maecenas sed. Sed viverra tellus in hac. Mauris cursus mattis molestie a iaculis. Diam
sollicitudin tempor id eu nisl nunc. Neque sodales ut etiam sit amet nisl. Vestibulum morbi blandit cursus
risus at ultrices mi. Nibh mauris cursus mattis molestie a iaculis at erat. Amet justo donec enim diam
vulputate ut.

Non curabitur gravida arcu ac. Nec tincidunt praesent semper feugiat nibh sed pulvinar proin. In
fermentum et sollicitudin ac orci phasellus. Sed ullamcorper morbi tincidunt ornare massa eget egestas
purus viverra. Pellentesque habitant morbi tristique senectus et netus et malesuada. In massa tempor nec
feugiat nisl pretium fusce. Euismod elementum nisi quis eleifend quam adipiscing vitae proin. Dolor morbi
non arcu risus quis. Malesuada fames ac turpis egestas integer eget aliquet nibh praesent. Nisi est sit amet
facilisis magna etiam tempor orci. Augue mauris augue neque gravida in fermentum et.

Gravida quis blandit turpis cursus in hac habitasse. In est ante in nibh. Bibendum ut tristique et egestas
quis ipsum suspendisse ultrices. Pulvinar etiam non quam lacus suspendisse faucibus interdum posuere.
Amet est placerat in egestas. Morbi tristique senectus et netus et malesuada fames. Enim ut sem viverra
aliquet eget. In egestas erat imperdiet sed euismod nisi porta. Hac habitasse platea dictumst vestibulum
thoncus est pellentesque elit ullamcorper. Egestas tellus rutrum tellus pellentesque eu tincidunt tortor
aliquam nulla. Orci dapibus ultrices in iaculis nunc sed augue. Facilisi cras fermentum odio eu feugiat
pretium. Sollicitudin ac orci phasellus egestas tellus rutrum tellus pellentesque eu. Interdum posuere
lorem ipsum dolor sit amet consectetur adipiscing elit.

In fermentum posuere urna nec tincidunt praesent. Odio ut enim blandit volutpat maecenas volutpat.
Ligula ullamcorper malesuada proin libero. Feugiat nibh sed pulvinar proin gravida. Scelerisque eu ultrices
vitae auctor. Ultrices in iaculis nunc sed augue lacus viverra. Montes nascetur ridiculus mus mauris vitae
ultricies. Maecenas volutpat blandit aliquam etiam. Nulla posuere sollicitudin aliquam ultrices. Sed
ullamcorper morbi tincidunt ornare massa eget. Egestas dui id ornare arcu odio ut sem nulla. Volutpat
lacus laoreet non curabitur gravida arcu ac tortor dignissim. Vulputate dignissim suspendisse in est ante in
nibh

Best regards,

Ms. Lorem Ipsum

Head Office:

100 Park Royal, Suite 300 125 Garry Street, Suite 850 170 Laurier Ave W, Suite 608 1410 rue Stanley, Suite 1015
West Vancouver, BC Winnipeg, MB Ottawa, ON Montreal, QC

VIT1A2 R3C3P2 KIP 5V5 H3A P8
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FOLDER

EMB . #thefmb

CONNECT WITH US

MAIL@FNFMB.COM
1.877.925.6665

Front Inside Back

FMB - BRAND GUIDE SECTION 04: STATIONERY | 25




EMAIL SIGNATURE

FMB - BRAND GUIDE

Andre Richer, crA cA carm

Director

Suite 300 - 100 Park Royal, West Vancouver, BC V7T 1A2
T 604 925 6625 | C 604 925 6662
andre_richer@fnfmb.com | fnfmb.com

First Nations CONSEIL
FINANCIAL DE GESTION
MANAGEMENT FINANCIERE des
BOARD Premiéres Nations
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